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Trending Issues in Consumer Behavior 
The study of people make purchase decisions to satisfy their wants, needs, or desires and how their mental, emotional, and behavioral responses impact the buying decision is known as consumer behavior. Discipline such as psychology, biology, economics, and chemistry are used to analyze consumer behavior. Changes in society are some of the factors that are influencing the decisions of consumers on what to purchase. Understanding the trending issues is the key to understanding the consumer patterns in purchasing. In my paper, I will discuss the trending topics, their importance, and what should be done concerning consumer behavior. 
[bookmark: _GoBack]The behavior of a consumer is influenced by the type of product they want to use. When buying a basic need, a consumer's behavior is entirely different compared to when purchasing luxury goods. The level of involvement and the risk involved in purchases determines consumer behavior. Understanding the current issues in consumer behavior helps to predict the future behavior of the consumers. Understanding why people behave in a certain way allows you to know what is going on in consumer behaviors. The pandemic has changed people's perspective so that they understand they can make some goods on themselves that they used to buy. The pandemic has also altered consumer behaviors from direct contact with the seller to online buying. The pandemic has dramatically influenced the behavior patterns since it has helped the consumers discover more straightforward accessible means to achieve something. More so, people have found ways of educating consumers on the product they are selling and how to use it through social media. Secondly, people have developed an attitude to have extra control of their cash and save more. This factor has reduced consumers' purchase rates, hence affecting their behavior patterns (Schiffman et al.,2019). Thirdly, consumer behavior patterns are stimulated by the current issues in society. Certain products are highly consumed during specific day’s times than others. Therefore, these factors are necessary to understand to know what is going on in the consumer market. 
Understanding the trending issues in the consumer market is essential in the business environment since marketers and producers can plan the market well and meet consumers' needs and desires. Understanding how the pandemic has changed consumer behaviors, marketers can strategize new ways of making sales. Through these new strategies, consumers have discovered more straightforward ways of buying and having control of their cash. Marketers are also able to plan for the seasonal sale that occurs due to consumer stimulation. Therefore it is vital for all parties involved in business to understand consumer behavior issues (Cummins et al., 2018). 
By understanding consumer behaviors, and what influences their decision, producers can fill in the market gap by identifying obsolete products. Marketers should use the information of consumer behaviors and present their product to generate a maximum impact on consumers. Producers should use the information as a key to reaching and involving consumers and converting them to be their customers. Market planning is possible with consumer information which helps to avoid a shortage of products. 
In summary, understanding consumer behavior is essential to both consumers and marketers. For effective service delivery, producers need to understand what influence consumers' buying decision. The trending issues make up the psychological readiness to use a particular product; hence it is vital to understand these issues. The buy patterns and decisions are closely related to consumer behaviors. Marketers need to understand consumer behaviors to understand consumer patterns of buying things. 
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